
PA L L A B I  S U TA R
Market ing  & Communica t ion  

(+1)  912-482-8283  |  pa l lab i . su ta r@gmai l . com |  pa l lab isu ta r.com

Resul t s -dr iven  marke t ing  and  communica t ions  profess iona l  wi th  5+  years  o f  exper ience
across  luxury,  l i fes ty le ,  c rea t ive ,  and  technology  sec tors .  Sk i l l ed  in  t rans la t ing  brand
s t ra tegy  in to  compel l ing  conten t ,  in tegra ted  marke t ing  campaigns ,  and  communi ty-dr iven
in i t i a t ives  tha t  d r ive  engagement  and  v i s ib i l i ty,  wi th  s t rong  exper t i se  in  brand  s tory te l l ing ,
par tnersh ips ,  c ross - func t iona l  co l labora t ion ,  and  d ig i ta l  marke t ing .

Educat ion

Savannah Col lege  of  Art  and Des ign  (SCAD )  –  Mas te r  o f  F ine  Ar t s  (MFA) ,  Luxury  &
Brand  Management  |  2024
Indian Inst i tute  of  Journal i sm & New Media  –  PG Dip loma,  Pr in t  Journa l i sm
Jyot i  Nivas  Col lege  –  B .A.  in  Psychology,  Engl i sh  Li te ra ture  & Soc io logy

Profess ional  Exper ience

Content  & Comm Strateg is t  -  Des igner ’s  Class  -  Mumbai ,  India  -  Jan 2021  –  Mar 2023

Led conten t  and  communica t ions  s t ra tegy  across  d ig i ta l  p la t forms ,  suppor t ing  ~10–15%
growth  in  brand  v i s ib i l i ty  and  cont r ibu t ing  to  s tudent  enro l lment  e ffor t s .
Col labora ted  wi th  c ross - func t iona l  t eams  to  c rea te  educa t ion-dr iven  conten t  fo r  a  des ign
communi ty  of  10K+ learners  and  fo l lowers ,  improving  engagement  across  soc ia l  and  web
channels .
Produced  and  managed  60+ d ig i ta l  asse t s  (v ideos ,  soc ia l  conten t ,  course  co l la te ra l ) ,
ensur ing  cons i s ten t  b rand  a l ignment  and  t imely  campaign  execut ion .

Fashion & Li fes ty le  Edi tor ia l  Wri ter -  Mumbai ,  India  -  Sep 2019  –  Jul  2020

Developed  fash ion  and  l i fes ty le  conten t  s t ra teg ies  cover ing  t rends ,  des igner  fea tures ,  and
indus t ry  ins igh ts ,  s t rengthening  the  magaz ine’s  pos i t ion ing  wi th in  the  luxury  space .
Cont r ibu ted  to  ~15–20% growth  in  subscr ip t ions  and  readersh ip  engagement  th rough
audience- focused  ed i to r ia l  s to ry te l l ing  across  pr in t  and  d ig i ta l  p la t forms .
Suppor ted  PR,  soc ia l  media ,  and  ce lebr i ty - led  events  and  campaigns ,  he lp ing  dr ive  ~25–
30% increase  in  audience  engagement  dur ing  key  seasona l  and  promot iona l  per iods .

Market ing  Coordinator -  Charles ton Dig i ta l  -  Charles ton ,  USA -  July  2025  –  Present

Execute  in tegra ted  organic  marke t ing  across  soc ia l  media ,  emai l ,  web ,  and  events ,
suppor t ing  20+ communi ty  and  par tner  events  annua l ly  and  s teady  audience  growth  across
p la t forms .
Drove  organic  soc ia l  media  engagement  g rowth  of  ~15–20%,  genera t ing  20K+ impress ions
in  peak  months  th rough  opt imized ,  event - led  conten t  ac ross  LinkedIn  and  Ins tagram.
Manage  emai l  campaigns  de l iver ing  28–35% open  ra tes  and  3–5% c l ick- through  ra tes ,
whi le  co l labora t ing  c ross - func t iona l ly  to  ensure  cons i s ten t  messag ing  and  t imely
execut ion .

https://www.pallabisutar.com/


Graphic  Des igner -  Out look Bus iness  Magazine  –  Mumbai ,  India  |  May 2017  –  May 2018

Designed  v i sua l  asse t s  fo r  ed i to r ia l ,  soc ia l  media ,  and  corpora te  communica t ion
channe ls .
Enhanced  d ig i ta l  and  pr in t  user  exper ience  th rough  cohes ive ,  b rand-a l igned  des ign
sys tems .

Academic  & Project  Exper ience

Coty  ×  SCADPro (NDA-Protected)  -  Market ing  & Experience  Lead

Led an  in te rd i sc ip l inary  team on  immers ive  pop-up  and  exper ien t ia l  marke t ing
concepts  in  co l labora t ion  wi th  Coty.

Developed integrated  go- to-market  and launch s trateg ies  across  d ig i ta l ,  re ta i l ,  and
soc ia l  channels .

Worked on luxury  brand case  projects  inc luding  Dior,  Off -White ,  and Ralph Lauren,
de l iver ing  360°  campaigns ,  KPI  frameworks ,  and brand s trategy  recommendat ions .

Cert i f icat ions

Ins ide  LVMH: Spec ia l iza t ion  in  Crea t ion  & Branding ,  Re ta i l  & Cus tomer  Exper ience  –
LVMH (2024)
Fash ion  as  Des ign  –  Museum of  Modern  Ar t ,  New York  (2020)
Fash ion  & Sus ta inab i l i ty :  Unders tanding  Luxury  Fash ion  in  a  Changing  Wor ld  –  London
Col lege  of  Fash ion  & Ker ing  (2020)

Core  sk i l l s

Brand  & Conten t  S t ra tegy  •  In tegra ted  Marke t ing  Campaigns  •  Communi ty  & Par tnersh ip
Marke t ing  •  Soc ia l  Media  & Emai l  Marke t ing  •  Event  & Exper ien t ia l  Marke t ing  •
Edi tor ia l  & Copywri t ing  •  Crea t ive  Di rec t ion  •  Analy t ics  & KPI  Tracking  •  Pro jec t
Management  •  S takeholder  Management
Tools :  Adobe  I l lus t ra tor,  Photoshop ,  InDes ign ,  Adobe  XD,  F igma,  QuarkXPress ,
Microsof t  Exce l ,  PowerPoin t ,  Word

Sr Execut ive  –  Des ign  & Communicat ion  -OurHeal thMate  –  Bangalore ,  India  -  Oct  2018
–  Feb 2019

Oversaw crea t ive  des ign  for  soc ia l  media  and  corpora te  communica t ion ,  ensur ing  v i sua l
cons i s tency  and  brand  a l ignment .
Led  des ign  d i rec t ion  for  in -house  publ ica t ions  and  B2B d ig i ta l  asse t s  to  improve  user
exper ience  and  brand  percep t ion .


